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NOI DUNG PE CAP

SU TANG TRUONG MANH ME CUA NGU Ol TIEU
DUNG KET NOI - CONNECTED SPENDER

TAI SAO LAI TAP TRUNG VAO NHOM KHACH
HANG NAY?

CAC DOANH NGHIEP CAN LAM GI BE PHUC VU
NHOM NGUOI TIEU DUNG KE NOI?



TONG QUAN KHU VU’'C PONG NAM A

“wQ®20WEP9D220O

s6 luong LA NO1 DAU TU TRONG LA NOT TIEM NANG LON
ho gia dinh YEU CUA 227 CHO SU’ PHAT TRIEN CUA
) s ting cong ty I&n nhat trén thé gidi. E-COMMERCE
GAP DO XE\;’LJT(!:-I'LI'PJUTI-TUO'INDG ;UOT%,ASU';HU TiLE SU DUNG INTERNET:
< _ s 9
trong nam 2025 CAC CONG TY LON 44.6% TRONG NAM 2030

LA KHU VU C CO NHIEU
QUOC GIA THUOC TOP 10 A A > -
TRONG BANG XEP HANG DAY LCAHTUHNO(;' ?ﬁ:' CUA
CAC QUOC GIA LAC QUAN

NHAT THE GIOI
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NIEM TIN NTD CO SU’ KHAC BIET LON GIJA CAC KHU
VU'C, NHUNG HAU HET CAC QUOC GIA CHAU A - TBD
PEU KET THUC 2016 TRONG SU LAC QUAN

Ny

04 2016 04 2016

04 2016 ws O3 04 2016 ws O3

2016 2016
Sl NGAPORE 25 a VIETNAM 112 5
hAALAYS] A 24 5 MEW ZEALAMD 103 3
KOREA a3 3 THAILAND 110 2
TAIW AN 72 -2 CHINA 108 2
HONGKONG 93 -2 INDIA 136 2
INDONESIA 120 -2 JAPAN 73 2
AUSTRAL A 91 0
PHILIPPINES 132 0

CHi SO NIEM TIN NTD CHi SO NIEM TIN NTD

—~———

*Ngudn: Economist Intelligence Unit (EIU)



NGANH HANG FMCG VAN TIEP TUC TANG TRUONG
TRONG DAI HAN, PAC BIET TRONG CAC MUA CAO DIEM

@

e *L o
@ @ 8.5% @ 8.5%

4.8% : 6.3% 6.4% 42% o S 54%
4.7% 3.7% @ 3.7% @
2.9% 1.3%
[v)
, oA 1.7% 1.6% i w 1.3% 1.6% 1.9% 1.9% 1.5% 1.1%
3 MATYA MATTY YIDYA YTDTY Q2'15  Q3'15 Q4'15 Q1'16 Q2'16 Q3'16 Q4'16 Q1'17
g
3
Unit Value Growth Volume Change -- @' Nominal Value Growth

Nguén: Nielsen Retail Index — So v&i ndm trudc

Luu y: Biéu dé trén c6 bao gébm: B dung nik gi6i, Ddu Xa, Déu g6i, Kem dénh réng, Ban chai danh réang, Sira tan, Nudc rira bat, Nudc xa, Dung dich

giat dé, Hat ném, Sita ubng lién, Nudc ngot, nuéc sudi déng chai, Nudc téng luc, Tra ubng lién, Thubc 14, D6 ubng thé thao, Sira dic, Nudc hoa qua,

D6 téy riva, Bia, Mi &n lién, Diét cén trung, D6 ubng lua mach, Banh xép, Bénh quy. 5
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KENH TRUYEN THONG VAN GIU’ VI TRi QUAN TRONG
TRONG VIEC THUC DAY TANG TRUONG e

TANG TRUONG & PONG GOP VAO TONG DOANH SO FMCG
Q4-2016 SO VO1 CUNG KY NAM TRUOC

9%

1.6%

_ 4.9%

Mcrc do dong gop Mcrc do tang tredng

Kénh hién dai

B Kenh truyén théng

Ngudn: Nielsen Retail Index — So vdi ndm trudc



TIEM NANG BE PHAT TRIEN E-COMMERCE TAI VIET NAM
RAT LON VI XUAT PHAT BIEM CUA NTD VAN CON THAP

Q

E-COMMERCE 2015

91.3 triéu
' 2.8 %

DAN SO ]
Doanh sO ban |é
@) +37%
>

Mirc do tang trwvdng

407 TI  $160USD
Mtrc tiéu dung
USD trung binh cua

mot khach hang

Nguén: Vietnam E-Commerce and IT Agency (VECITA), Vietham E-commerce Report 2015
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su’ TANG TRUONG MANH ME
CUA NGUO'l TIEU DUNG KET NOI
— CONNECTED SPENDER



NHAN TO THUC PAY TANG TRUONG TIEM NANG

TANG LOP NGU'Ol MUA HANG
JRUNG LUU DA KENH
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Kiém dwoc Co6 Két Nbi S&n sang chi tiéu thu
$10-20/ngay Internet nhap tay y
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TUONG QUAN CUA KHACH HANG THONG QUA THU
NHAP

DAu hiéu Nguoi Tiéu Dung Két Noi
Thu Nhap Thap
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Source: Demand Institute
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NGU'O1 TIEU DUNG KET NOI SE VUOT QUA TANG
LOP TRUNG LUU (SO LUONG & TAM QUAN TRONG)
PAC BIET O KHU vU'C PONG A & THAI BINH DUPONG

0 e
- £T
782M 808M

IN GLOBAL MIDDLE CLASS CONNECTED SPENDERS
(201m) (20m)

NORTH AMERICA

EUROPE ¥ & ) CENTRAL &
< =¥ 0§, @y SoUTH AsiA
- .

LATIN AMERICA &
CARIBBEAN \IioMEE
H=

Source: Demand Institute & Nielsen, Connected Spenders Report, 2017
11



>
£
g
s
e}
8
8
i=
Q
o
bE
O
]
=
]
Q.
=
=3
O
c
[
2]
o
=
(]
=
=
~
Pl
(=]
N
©
is
=y
2
=}
O

TOP 10 CAC THI TRUONG TIEM NANG

Top 10 Thi Trwérng cho ngwi tiéu dung két ndi theo dan so6 2015 - 2025

Trung
710M  Quéc
'KnDé
M
Trung
Quéc
An Db My.
M. » Indonesia
Brazil
Brazil
Nhat
Nga
£)§t
Indonesia
Vietnam
Anh

20M

Source: Nielsen Global Consumer Confidence Survey (2010-2015);
The World Bank; The International Monetary Fund; The Demand Institute
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SO LUONG TANG DAN TRONG NEN KINH TE TOAN
CAU

S6 Luwong Nguoi Tieu ~ Chi Tiéu Thwéng Nién tir Nguoi
Ding Két Néi (ty nguwei) . Tieu dung Két Néi (nghin ty USD)
2.97 $31.9

1.37

$14.8

2015 2025 | 2015 2025

pHABHE ( 19% ( 37% ‘ 35% 63%
GLOBAL TOTAL

Chi Tiéu tir Ngwoi Tiéu dung Két Noi
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n
NGUO'l TIEU DUNG KET NOI LA NHI’NG NGUO'l TIEU
DUNG TU TIN

Source: Nielsen Global Consumer Confidence Surwey (2015)

Chi sb niém tin nguwoi
tieu dung

Nguoisir dung mang
binh thuwong
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HO YEU THICH NHPNG SAN PHAM MOl VA SANG
TAO

. Nguai tiéu dung két noi . N\gu’o*i suidung mang
binh thuwong

£\ Téi thich nha san xuat cung cap 72%

Q cac Iwa chon cho san pham moi

% T6i thich ké v&i nguwdi khac vé san 68%
e

pham m&i ma téi da mua
$ Toi san sang tra gia cao chosan '
pham m¢i sang tao
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— TOi lubn quan tam va mua
nhirng san pham ma¢i sang tao
dau tién

Copyright © 2017 The Nielsen Company. Confidel
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“HANH VI KET NOI” GIUP CAC KHACH HANG TU TIN
HON VA CHU DONG HON TRONG CHI TIEU

Source: Demand Institute & Nielsen, Connected Spenders Report, 2017

§ * ¢ > _
g o o | CHUDONG TRONG CHI
TRE HON, SONGOBO | gAN SANG KETNOI | TIEU CAC SAN PHAM &
THI& TU TINHON | DICH VU
O O @ O O

TUOI 25-34 i ) i |
| TANHUONG SU | CHI TIEU THU
- | TUDODEKET (R | @ NHAP CA NHAN @&
SONG O DO THI Wi | NOI MOI' LUC, | VAO GIAI TRI

MOI NOI !
CHi SOTU TIN
* *

. Nguoi sit dung mang binh thwong . Nguwoi tiéu dung két ndi
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HO KET NOI NHIEU HON VOl CAC CONG CU KY
THUAT SO TRONG CUQC SONG

Source: Nielsen Global Survey — Mobile Ecosystem (2016)

KHACH HANG VIET NAM KHACH HANG SEA

&8 &8
85% e KET NOI EMAIL ~ ——— 78%
67% -nneev POC SACHBAO K¥ THUAT SO  — 49%
66% VRO S10 =] R — 61%
65% - CHOI TRO CHOIl  ----ommsemeaeoneaes 58%
DOV - SU DUNG MANG XA HOI  ---------oommeemeee 12%
AN NGHE NHAC T 40%

TREN CAC KET NOI DI DPONG MAY TiNH/ MAY TiNH BANG/ BPIEN THOAI THONG MINH
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...HO LA NHIPNG NGU'O'l XEM TRUYEN THONG HIEN
DAl

Source: Nielsen Global Survey — Media Fragmentation Report (2016)

KHACH HANG VIET NAM KHACH HANG SEA

oo oo
ala — ala
of THICH XEM PHIM THEO NHU CAU 0
90% CA NHAN 84%
||I|l|||||||
64% - GAN KET VOI NHO’PNG NGUOl XEM KHAC 64%

TREN TRUYEN THONG TRONG KHI XEM
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HOP CAO & PUQC CA NHAN HOA

o/ SAN SANG TiM HIEU VE SAN PHAM 0
03% THONG QUA QUANG CAO °6%
O
54% - Ki VONG CAC QUANG CAO CO MUPC DO THICH —- 4904



NHAN TO CHINH ANH HUONG TO'1 MUA HANG
ONLINE: XEM XET CAC PHAN HOI VA SO SANH VO
CAC KENH OFFLINE KHAC

Hoat déng trwéc khi muahang

=1 77% - 739
~_~| Bocnhanxét va phan % | Kiém trakhuyén
hoi vé san pham mai

72% §) 70%
So séanh gia ca giira S Kiém tra danh tiéng

cac kénh va chat lwong cla
thwong hiéu

Source: Omni Shopper Trend Report, 2017



NHUNG NGU'Ol MUA HANG OFFLINE CUNG GHE XEM
THONG TIN VA KHUYEN MAI TREN WEBSITE BAN LE

Méc du day khong phai 1a thdng 1& pho bién trong s6 nhirng nguoi
mua sam thong thwong nhwng online van la ngudn thong tin co the
dwoc tan dung deé kich hoat mua hang offline.

Muc dichtruy cap trang 71%
web cuanhaban le [y WNTT NV TR
dél déc blét .............. .

O .

20% ) L%
>. Lap 1 10, TLm Ehonr?xtln
: danh sach o x£70 o vesanpham
s Ngw&i mua hang Viét Nam da truy cap
3 trang web cla cac nha ban lé vao thang
: truwéc
T 3206

Poc nhan
xét vé san

*Source: Shopper Trends Report 2017, Vietham h 3




MUA SAM QUOC TE - KHONG CON RAO CAN THUC
S NAO NU’A

MUA SAM QUOC TE MUA TU NHA BAN LE

Amazon 77
45
25
15
11
8
7

HCM Ebay
PHAN LOAI DANH MUC MUA SAM QUOC TE

HAN > Alibaba
TOTAL u Yes Taobao China
N Aliexpress
Shopbop

Aso0s
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Mi pham | 53Sach 015
% Thoi trang 0 51 Thyc phdmtaphoall 14
£ Cong nghé thong tin ] 36 Cham séc em bé [ 13
Du lich " 31Dbubng i 10
Thiét bj dién t& tieu dC 27 Vé su kién [ 7
Chamséccanhan [ 20 Cham séc gia dinh | 7

Source: Omni Shopper Trend, 2017; Base: All respondents Total (n=1005), HCM (n=511), HAN (n=494) Owerseas purchasers (n=475)



TUY NHIEN SU’ AN TOAN KHI THANH TOAN VAN LA
MOT RAO CAN LON

M =
0 OTE

CAM GIAC AN TOAN KHI MUA SAM
ONLINE

YEU TO QUAN TRONG NHAT BE THU HUT

NGU Ol MUA MUA HANG ONLINE
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_I[‘?H_C_f_‘yén khu vire: 54% AN TOAN BAO MAT | L
THANH TOAN

GIA CA 85%
I I I I SU TIEN LOI

India Indonesia China Australia New Hongkong  Japan South Vletnam
Zealand Korea

The latest_MasterCard Online Shopping Survey, based on an online poll of 8,738 consumers in 14 countries across the region

Copyright © 2017 The Nielsen Company. Confidk
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http://newsroom.mastercard.com/asia-pacific/press-releases/asia-pacifics-consumers-want-peace-of-mind-when-shopping-online-mastercard-survey/
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VA QUAN DPIEM MUA SAM CUA HO KHAC NHAU

NGU Ol MUA HANG DA
KENH O VIET NAM

TIEP TUC MUA NHUNG
SAN PHAM QUEN THUOC

MUA SO LUONG LON

TAN DUNG NHONG UU
DAl BAC BIET HOAC CAC
KHUYEN MA

Source: The Nielsen Omni Shopper Trend Report 2017

@

NGU Ol MUA HANG TRUYEN

THONG O VIET NAM

24



~ 38% CUA
TONG TIEU THU

_______________________________________

« Y Demand
Institute’

48% CUA
TONG TIEU THU

_______________________________________
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CACH DOANH NGHIEP CAN LAM GI BE TIEP
CAN NHOM KHACH HANG KET NOI NAY?




DOANH NGHIEP CAN LAM Gi?

PHAT TRIEN CO
SO DU LIEU VE
NHOM KHACH
HANG KET NOI &
HIEU RO HO

NAM LAY CAC CO PHAT TRIEN
HOI KY THUAT SO THANH TOAN
PE KET NOI HO DIEN TU

CAI TIEN MO HINH
KINH DOANH
THEO HUONG
DA KENH
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