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Thao luan: Ban danh gia mdrc do tiép nhan cong nghé
cua doanh nghiép minh ra sao?

A. Quy trinh hién tai ctia cong ty twong dbi tot va téi chwa nghi dén diéu nay
B. Bat dau nghién ctvu 1-2 [inh v tiém nang

C. Bat dau thué va thi nghiém mét sb cdng nghé

D. Bwa qua trinh nghién ctru va thr nghiém vao hoat déng

E. Doanh nghiép chuyén minh thanh céng nh& c6 yéu té cong nghé
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KY THUAT SO DANG CHUYEN MINH VA CO
MAT TRONG TAT CA LINH VUC

FINAMCIAL SERVICES
TRAVEL & TRANSPORTATION @ MasterCard
Expedia

HEALTHCARE
Dartmouth=Hitchcock

@ SPORTS
Real Madrid
CONSTRUCTION
Trimble

MEDIA -E
AccuWeather =

AGRICULTURE
Priva Group

gﬂ EDUCATION & RESEARCH
Sloan Digital Sky Survey

TECHNOLOGY
Docusign

EMGINEERING & MAMUFACTURING
ThyssenkKrupp

EMERGY
RETAIL Johnson Controls
Gerrity's Supermarkets
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14 XU HUONG CONG NGHE MO

Ha tang céng nghé phd bién rong rai Coéng nghé nano va céc vat liéu théng minh

R6 bét, may bay khéng ngudi lai Kinh té chia sé
Cong nghé in 3D Hé théng phwong tién giao thong tuw tri
Mang va céc thiét bi di ddng gan v&i ca nhan May hoc va xt ly di liéu tw dong
D liéu I&n va tri tué nhan tao Mang lwdi van vat két ndi Internet
Céng nghé y té Thanh toan dién to

Thuc té do Nang lwvong méi
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4 XU HPONG CO TAM ANH HUONG LON
NHAT TREN TOAN CAU

' &
TOAN CAU

®

Ha tdng c6ng nghé phé bién réng rai
(3.8)

May hoc va xtr ly dir liéu tw déng
(3.8)

Dir liéu I&n va tri tué nhan tao
(3.8)

Thanh toan dién tw
N @)
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( A - :
(A/ DU DOAN Sw pho bjén cua Internet, dwdng truyén véi bang thong
réng va tat ca san pham, dich vu, cai tién da hé tro' cho sw
ra doi ctia cac cong nghé maoi.

“Nam 2017, Viét Nam c6 53.86 triéu nguwoi str
dung Internet. Con s6 nay dwoc dw doan sé
tang 1én 59.48 triéu ngwei trong nam 2020,
chiém gan 60% téng dan sé qudc gia

- http://aptantech.com/2016/06/there-will-be-4-1-billion-internet-users-globally-by-2020-cisco-vni-forecast/ httpS //WWW StatiSta. co m/StatIStI CS/3 6 9732/| nte m et' users 'Vi etn am/



SU’ GIA TANG CUA SO LUQNG NGUO'l TIEU
DUNG KET NOI

__________________________________________________________________________________

- Tiéu diing hang nam

Tiéu dung hang nam
50 ti USD |

99 ti USD

_________________________________________

_________________________________________

~ Chiém 38% téng tiéu @D ' Chiém 48% téng tiéu |
- dung hang nam . dung hang nam |
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>> D LIEU LON VA TRi TUE NHAN TAO

.- DY DOAN

Ngay cang nhiéu di liéu I&n dwoc tich hop
va si¥ dung, dem lai cho Doanh nghiép
nhiéu insight hon so véi dir liéu va cach
thirc tiép can truyén thong.

American Express la mét cong ty cung cap dich vu thanh toan
toan cau co tru sé tai My da s&r dung D liéu Ién dé& phan tich
va dy doan hanh vi ngwéi tiéu dung

Diéu nay cho phép American Express dy doan chinh xac cac
khach hang khéng con sir dung va dang st dung dich vu.
Trong thuwc t&, American Express con dy doan dwoc rang tai
thi trwdrng ctia ho & Uc, 24% tai khoan sé ngirng st dung
trong vong 4 thang.

11



, L
>> MAY HOC VA XU LY DU LIEU TU BONG

\ , Bao gom cac phan mém, chwong trinh,
@ DY DOAN thiét bi cho phép hé thdng tw “hoc” di
lieu (lich sir hoat dong, hanh vi nguoi
ding, théng tin dau vao) dé tr do ra
quyét dinh, gidi quyét cac van dé cu thé.

not distribute.

Céc tap doan cdng nghé hang dau nhu Google, Facebook,
Amazon, Biadu, Yahoo, Tesla Mortors, Walmart Labs da st
dung nhirng thiét bi nhw may hoc dé cai tién kha nang phan
tich trong céac tinh nang nhan dién hinh anh, quang cao ty
ddng va goi y ndi dung, san pham.

(theo NEXTPLATFORM.COM)
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>> THANH TOAN DIEN TU

@ DU DOAN

Tieu dung, cac giao dich thwong mai déu
dang hwdng dén viec thanh toan khoéng s
dung tién mat (Bitcoin, Blockchain).

not distribute.

“Nén kinh té& Singapore khéng bi chi phdi b&i tién mat vi
c6 hon 60% téng sb giao dich thanh toan dwoc thue hién
trén céac thiét bj dién tcr.

(theo THEMERKEL.COM)
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>> KINH TE CHIA SE

Tat ca cac nén tang cdng nghé sé két ndi
@ DU POAN ngwdi dung va cac nha cung cap, cho

phép ho chia sé, mua, ban, thué hang
hoa, dich vu cliia nhau mét cach dé dang

Trong 9 nam t&i, Nén kinh té chia sé toan ciu sé mé
réng gan bang 12Xs, va dat t&i gia tri 300 ti USD.
Dich vu cho vay ngang hang, cung cép chd &, di xe
chung, ndi dung trwc tuyén, thué nhan vién online sé
phét trién vwot bac so véi quy mé hién tai.

(theo Greenbiz.com - thang 8 2016)

« http://www3.weforum.org/docs/WEF_GAC15_Technological_Tipping_Points_report_2015.pdf

14
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MUC PO PHAN U'NG POI VO'I SU THAY DO

CUA CONG NGHE

PREPARED
NEUTRAL
NOT PREPARED

CONFIDENT
NEUTRAL
NOT CONFIDENT

SIGNIFICANT DIFFERENCE
NEUTRAL
LITTLE DIFFERENCE

76%

Ngudn: Asia 2020 - Nielsen
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59%

Lo lang vé cac dbi thi moi
trén thj trwvdng

84%

Péng y rang céng nghé sé
thay déi doanh nghiép minh
trong 5 nam to&i

e

o)

RO bot, may bay
khéng ngwei lai

Mang Iw&i van vat
ket noi internet

Cong nghé in 3D

Ngudn: Asia 2020 - Nielsen
17
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MUC DO SO HOA CUA MOT QUOC GIA bUOC bANH

GIA QUA 4 PHUONG DIEN

Tiem Iwc tai | Sanpham | Nguon lwc
chinh ky thuat so6 con ngwoi

Kha nang tiép Sw da dang héa | Chéat lwong lao
can ngudn véon cla Cac san dong trong
trong qua trinh phadm céng nwdc cao va
tang trwdng nghé dot pha kha nang thu
hat lao dong
nwoc ngoai

Nguoén: Bang x&p hang mirc d6 sb hoa cuia cac qudc gia Alphabeta

19
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VI THE VIET NAM TREN THI TRUONG

Xép hang Tiém lwc tai chinh San pham ky thuat s6 Nguén nhan lwc Xa héi hoa
1 Australia South Korea Singapore Japan

- 2 Singapore Japan Malaysia Singapore

’E 3 Japan Taiwan New Zealand Australia

? 4 Taiwan Australia India India

j 5 Malaysia New Zealand Taiwan South Korea
: 6 New Zealand Singapore Australia New Zealand
2 7 India Malaysia South Korea Taiwan

% 8 Indonesia Viet Nam Indonesia Indonesia

§ 9 Thailand India Japan Malaysia

? 10 South Korea Indonesia Thailand Thailand

E 11 Viet Nam Thailand Viet Nam Viet Nam

Z Bang xép hang mirc d6 sb hda clia cac qudc gia — theo Alphabeta
2020


Presenter
Presentation Notes
Whilst the overall ranking should not be surprising,
There is significant variation between the countries within each dimension and some surprising leading nations. For example, 
Australia outperforms traditional financial powerhouses (i.e., Singapore) in providing financing for digital companies; 
Japan - one of the most developed Digital Nations - ranks lower than Indonesia in relation to attracting and retaining world-class talent.
Singapore – the overall leaders -  does not rank well in developing its own propriety digital products (i.e., both paid and free apps)
This suggests that there is real value in countries learning from each other how to capture the potential most effectively, and scope for them to make significant improvements in their digital economies
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THOI GIAN NGAY CANG bUO'C COlI TRONG

@ e SO N

R6 bot Mang Iu6i van vat May hoc Tri tué nhan tao Mang va céc thiét bj
két noi Internet di dong
[ e Y

#1 \..\

Nguwoi tiéu dung két ndi nhiéu hon véi Internet dé tim céac thiét bj giup
don gian hda cudc song, tiet kiém thdi gian va cong strc cua ho

23
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55%

NGUO'l TIEU DUNG VIET NAM NOI
RANG HO DANG SU’ DUNG HOAC
MONG MUON SU DUNG

“THIET B| DI DPONG CO KET
NOI INTERNET BDE MUA SAM
NHANH HON VA HIEU QUA
HON”

Source: Nielsen Connected-Commerce - 2016

24



e i . R . R . ~ N |
| 6 THANG GAN PAY, NGUO' TIEU DUNG VIET NAM SU
DUNG CAC THIET Bl DI DPONG BUQO'C KET NOI BE
PDON GIAN HOA TRAI NGHIEM CUA MINH.

@ DUNG UNG DUNG DI DPONG BE MUA SAM 43%

v — THANH TOAN HOA BDON TRUC TUYEN 339

DAT VE XEM PHIM, VE MAY BAY, PHONG

2 0
KHACH SAN 35%

CHUYEN TIEN 31%
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LOI SONG BAN RON SE HUONG DEN VIEC TOI UU
THO'I GIAN VA DON GIAN HOA.

(5 T

Mang lw6i van vat May hoc Tri tué nhan tao Mang va thiét
két noi Internet bi di déng
[

= a
P
"

Be ; s H -
#o B N R\ A

Nguwoi tiéu dung san Iong tiép nhan va phan (rng v&i cac 10 gidi thiéu vé ing

dung, dién thoai thdng minh va céac thiét bi dwoc xay dwng dwa trén di¥ liéu hanh vi

cta ho.

Nguwoi tiéu ding mua sdm théng qua tinh ndng gidi thiéu sé tang dang ké. 26
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NGU Ol TIEU DUNG VIET NAM NOI RANG
HO BA HOAC MONG MUON SU DUNG :

TINH NANG THEO DOI TV
DONG CAC TRANG MUA SAM
TRUC TUYEN

Source: Nielsen Connected-Commerce - 2016
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CONG DONG, GIA DINH, CAC CA NHAN CO XU HU'ONG GIUP B0
NGUOI CAO TUOI POC LAP HON NHO CAC THIET BI CONG NGHE

@© (5 T

Mang lu6i van vat May hoc Tri tué nhan tao Mang va cac
két ndi Internet thiét bj di dong
anvéica nhan
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Nielsen Company (US), LLC. Confidel

#3 # K \ .

\

e St

Nguwdi In tudi sé phu thudc Ién vao cong nghé trong cudc sdng hang ngay ciing
nhw Iwa chon trong tiéu dung. Ttr d6, ho sé bi anh hwéng I&n b&i nhirng thiét bi
céng nghé gitp ho mua sam dé dang hon

Copyright © 2017 The
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63%

NGUO1 TIEU DUNG VIET NAM BA HOAC
MONG MUON SU DUNG

LPNG DUNG MUA SAM AO

Source: Nielsen Connected-Commerce - 2016
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DOANH NGHIEP CAN CO MOT CONG CU HO TRQ PAC LUC BE
CHU DONG HIEU KHACH HANG CUA MINH (REAL TIME)

e Théng tin droc sir
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" TWONG LAI DA CHAM NGO NHU’NG VAN
CHUA BbUOC NAM BAT VA TIEP CAN.MOT
CACH RONG RAI |

Witham Gibson
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