Xu hwéng tiéu dung trong twong lai
tai Chau A va Viét Nam
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NGi dung trinh bay

Xu thé tiéu dung tai Xu thé tiéu dung tai
khu vwe Chau A Viét Nam
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Xu thé tiéu dung
tai Chau A
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Chau A la thi trwong tiem nang véi lwong ngwdi tiéu dung déng dao — phan chia thanh 3
nhom doi tworng chinh

O cac nuwdc phat trién, can tap trung vao nhém ngudi cao nién, trong khi & cac nwéc dang phat trién nhw Viét
Nam, nhdm nguw&i tré tudi lai la nhém doi twong ti€u dung cha yéu.
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Nang lwc chi tiéu cha ngwi tiéu dung & cac nwéc chau A Thai Binh Dwong

GDP cla cac nwdc Chau A 2018
(Ty USD)
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5 xu hwéng tiéu dung chinh trong khu vwe Chéau A

AN TOAN & VUI VE & KY THUAT SO & MUA SAM
SUPC KHOE HANH PHUC THUONG MAI
DIEN TU
- An toan thwc pham, * Vui vé, thodi mai Dé dang s dung « Di ddng héa « Pa dang hoa kénh
bd sung dwéng chét » Nhu cau giai tri Hiéu qua tot hon - Canhan hda mua sam
« Quan tdm dén moi * Khoi goi nhirng Tiép can tuce thi * Hoat dong xuyén « 020 (Ban hang tryc
trwdng khoang khac quoc gia tiep dén truc tuyén)
« Quan tam 16i sdng « Ra ngoai nhiéu hon * MO0 hinh ban lé maoi
lanh manh

I[CANTAR 6



Pinh nghia “An toan & Tot cho sirc khée” cuia ngwei tiéu dung
Chau A?

by

HE THONG MIEN DICH
TOT

CAN ‘Bi\NG CONG VIEC THANH PHAN AN TOAN VA
VA CUOC SONG TU NHIEN

VAN DONG NHIEU HON

- AT

CHE PO DINH DUONG
LANH MANH

I(ANTAR Ngudn: Worldpanel Division 7



So vé&i cac khu vwe khac, ngwei tiéu diing chau A ra ngoai
nhiéu hon cho cac hoat dong giai tri va an uong

Trung Quéc

Anh

Théai Lan

Toan ciu

TP HCM '

Brazil

Indonesia

37%

63%

@® TIEU DUNG BEN NGOAI
@® TIEU DUNG TAI NHA
® MUA SAM TRU'C TUYEN CHO TIEU DUNG TAI NHA

*TP HCM: Q1 2019

l(ANTAR Nguén: Worldpanel Division | In-home & Out-of-home purchase panels 8



V&i cudc song ban rén hon, ngwdi tiéu dung quan trong

sw tién loi hon

Co hoi cho cac san pham / dich vu
gitip cudc song tré nén dé dang hon

Dich vu vé sinh nha clra
San pham da chirc nang
San pham c6 hiéu qua nhanh
Bira an nhanh tai nha

San pham tich hop

ICANTAR

Céac kénh mua sam tién loi dé tiép can nhanh chéng lién tuc
tang trwedng cao hon so v&i tong thi trwrong FMCG

% Tang trwéng gia tri caa cira hang mini & ctra hang tién lgi

9 | Growth index vs. FMCG |
; ’ Over index }

+27% : , Under index
+14% +14% ’ e
+7%
+5% +5%
i B B =
Viethnam Korea Philippines Taiwan Thailand Malaysia  China (Urban)
(Urban 4)
Ngudn: Worldpanel Division | Mét ndm két thuc vao thang 9 2017 9



Chau A la khu vuc “mobile-first” (wu tién cho di
dong) vé&i lwong ngwoi dung twong tac cao véi dién
thoai di dong hon cac khu vwe khac

, Chau Bai Duong Chau Au.

27.2 gitv \ 25.6 gidy » Nguwoi dung Chau A chuyén
thang qua st dung Internet trén
dién thoai théng minh va bé qua
giai doan st&r dung may tinh.

A A 2 ~ » Chi phi dién thoai thdng minh va

o Chau A Bac My. cac goi dir liéu truy cap mang
19.3 gi®» 20.8 gio khong cao.
> Nguwoi dung Chau A c6é mire
twong tac vai di déng nhiéu
nhat trén thé giéi.
. Nam My Chau Phi‘
19.5 gio 20.7 gio

KANTAR Nguén: Baidu



Do vay, chau A |a cai néi phat trién thwong mai
dién twr hién nay va sé con tiep tuc tang toc
Thi phan Thwong mai dién t& trong nganh hang FMCG (%)

Toan cau: 5.8% 19.9%
___________________ Tay Au: 5.6%
M§: 1.9%

' 9.5%
8.0% 7.6% 7.2%
5.6%
A
. 2.3% 2.20
; 3% 1.5% 1.206 1.2% \ b 2.2%
- B = =

South China Taiwan Japan Malaysia Thailand Vietham* UK France  Spain us

Ch é.u A Korea Mainland
Y A ‘ '
X @ 0 o &£ = ° +;\ 2 () - g
S % ~— - 4 b ' _v
% Toc dé tang

trwedng Thwong +14% +32% +32% +1% +118% +4% +6% +9% +36%
mai dién tor

N

*Dir liéu tai Thanh thj 4 Thanh phé chinh

l(ANTAR Nguén: Worldpanel Division | Household panel 11



Khi dé, qua trinh mua hang cua ngwéei tiéu dung sé tré& nén
phirc tap hon, chuyén doi qua lai gilha mua hang trwc tiep va trwc tuyén

Upload
Interact G . :
with rich  <——  Visit Mall —» Send info pic to
. to mobile social
media ad i
VISIT media
/ STORE \
&
See = Earn
marketing RESEARCH B UY rewards
PRODUCT ‘ PRODUCT
e — \OREY /
ndation WEBSITE Discuss
\ online
Check Customis
reviews e Product

—————————————————————

Thuc day bai

« Marketing két hop véi cong
nghé: Al & ML nham cai thién

tinh ca nhan hoéa

« S phét trién cta céc dich vu
giao hang

* S m& rébng moé hinh thay toan
khong tién mat, vi dién tor

—————————————————————

trai nghiém mua hang, nang cao

T o e e e o e e e e e e e e e o o —

ICANTAR

Ngudn: Worldpanel Division | Winning the Future
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Tang cwéng hop tac gitra cac mo hinh truyén thong va

trwe tuyén

Nha ban Ié trwec tuyén dau tw vao chubictra  Tir trwc tuyén dén trwe tiép

hang truyén thdng Ngay cang nhiéu doanh nghiép truc tuyén ra
Bén canh Hema, Alibaba dau tw vao cac chuéi  mat md hinh clra hang truyén théng.

clra hang khac nhw RT Mart, Suning Fresh va

Auchan trong linh vwc hang ti€u dung nhanh. Nam ngoai, Pomelo va Love Bonito, 2 trang
thwong mai dién t&r mat hang thoi trang khu
Tencent thi s& hiru chudi clra hang JD’s vwrc SEA, da tung ra md hinh ctra hang
7Fresh, Carrefour, Yonghui va dang hgp tac flagship. Tai Trung Québc, Alibaba d3 khai
v&i Walmart va Sam's Club. trrong hon 1,000 cira hang “smart pop-up”.

ICANTAR

M6 hinh truyén thong dang so6 héa
Alibaba d3 cai dat hé théng dam may tai
hon 600K+ ctra hang tap hoa truyén théng
tai Trung Quéc.

Go-Pay da dau tw vao hé thdng thanh toan
dién tlr (khéng tién mat) tai hon 3000+ ctra
hang truyén théng, vi du nhw tai cac quay
ban dé an dwéng phd & Indonesia.

13



M6 hinh ban l1é méi: Trwe tiep dén ngwei tiéu ding (D2C)
Nhirng md hinh ban I& mé&i ndi gop phan thic day mua sam da kénh

Social commerce Click-and-Delivery

gt FC:

o b P B s e okl pnmh cnben P e b LTy
. 2o CEE T
.
-

Subscription models

*

%

o
S
o

3500wen  Iseaiid  pucces 11900 won 1400 wen

........

WeChat

R o . Hello Nature Coffee Break

WeChat khong phai la mot tng dung nhan Hello Nature 1a mot san mua ban san Coffee Break la mot (rng dung dia diém
tin thong thwong. Vo1 980 triu ngwoi dung, pham hiru co trwe tuyén, cho phép c&c quan ca phé & Singapore, cho phép
WeChat tao ra mot lan song moi cho mua nguwoi tiéu dung dat hang tryc tiép véi ngwdi dung tiém kiém cac quan ca phé
sam di dong tai Trung Quoc hién nay, con cac trang trai hiru co'. gan nhét, ddng thoi c6 thé dat hang
goi la “Social commerce”. trwdc theo dinh ky.

_ L . ) Hello Nature con cung cép ca dich vu
Moi nguoi déu co the ban hang bang cach giao hang mang tinh ca nhan hoa, M hinh kinh doanh ctia Coffee Break
mo mot ctra hang WeChat. Ngwoi dung co dang tin cay va st dung bao bi than gan giéng vai Netflix. Cung cap goi dat
the thanh toan trirc tuyén qua WeChat Pay — thién véi moi trwong. hang dinh ky hang thang véi ma giam gia

mot dang vi dién te. cho ngu®i dung.

ICANTAR 14



Xu thé tiéu dung
tai Viet Nam
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Tong quan Dan so6 Viét Nam

4.4 3.6

Gan
26 Thanh thj Nong thon

triéu ho gia dinh S0 lwgng thanh vién/ ho

AT | i
35% 65% | 23% ~35%
Thanh thi Noéng thon la tré em |a thé hé Millennial

% Ty 1& dan sb (0-14 tudi) (22-38 tuoi)

[(ANTAR Ngudn: Téng cuc théng ké Viét Nam, Khao sat Hoa Ky & Worldpanel Mini census



Dan s6 Viét Nam ngay cang phan manh v&i nhieu nhém tiéu dung khac nhau

~95 triéu nguoi ~1OO triéu nguoi % Ty 1& dan sé theo nhom tubi

@ 55 to +100
@ 40to54
@ 251039
@ 10to24

®ot9

2019 2025F
Nhom 25-39 tudi a CAac nhom tudi 2019 2025F
nhém tiéu dung cha yéeu phan bo déu nhau

l(ANTAR Ngudn: Téng cuc thdng ké Viét Nam & Khao sat Hoa Ky

17



Xa héi Viét Nam ciling thay déi nhanh chong ca vé nhan

Hiéu biét hon
C4 nhén 18 tudi tré 1én

2018

—7
2012

Cao dang, dai hoc
Lép 10-12
Lép 6-9
Lép 1-5
1 Khong thudc chinh quy

Kha ndng mua sam cao hon
(Thu nhéplthang — triéu déng)

4.3
2.6

2012 2018

Nghé nghiép tét hon

Cé nhén 18 tudi tré 1én

2018 | |
_——>
2012 | |

®Nhan vién quan chirc NN
Chu doanh nghiép, kinh doanh ty do
Nhan vién van phong
Cong nhan
ENo6ng/ngw dan
Ban thoi gian/ Khac

Két ndi nhiéu hon
(% H6 gia dinh s& hiru
2018 vs 2014)

95u% > 88%
=1(+19pts) O

(+21pts)

DT thong minh Internet

ICANTAR

Hiéu biét hon
Ca nhén 18 tudi tré Ién

2018
2012
Cao dang, dai hoc
Lop 10-12
Lép 6-9
Lop 1-5

mKhoéng thudc chinh quy

khau

Kha ndng mua sam cao hon

(Thu nhéplthang — triéu déng)

2.2
1.3

2012 2018

Ngudn: Worldpanel Division | Family Form 2018 | Thanh thj 4 TP & Néng thén Viét Nam

hoc l1an d&i song

Nong thon

Nghé nghiép tét hon

Céa nhan 18 tudi tré 1én

2ots [
—7
2012 | ]

®Nhan vién quan chirc NN
Chu doanh nghiép, kinh doanh tw do
Nhan vién van phong
Co6ng nhan
B Néng/ngw dan
Ban thoi gian/ Khac

Két néi nhiéu hon
(% Ho gia dinh s& hiu
2018 vs 2014)

69% 7>

~
—1 (+45pts) o

38%

(+28pts)

DT thong minh Internet
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/ QO 0 D

Xu hwong #1 #2 #3
“99 dung Thwc Giam nhuwa Bao bi
chinh trong pham lanh & Bao vé da dang
twong lal manh moi trwé'ng
#6 #7
Tinh Mua sam
tién lovi da kénh

:

ICANTAR
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#1. Nhu cau cho thwe pham lanh manh O
Nhirng san pham c6 bao bi rd rang, thanh phan tw nhién hay t6t cho strc khde sé& ngay cang
dwoc wa chudng trong twong lai.

Top 3

Méi quan ngai clia ngudi mua
sam chinh trong gia dinh

@ Vé sinh an toan
O=X  thyc pham

. . R R (o)
@ @ Sure khoe & Bénh tat Q.‘

7 88k Y 71

. s % ngudi mua s&m
0,
% nguoi mua sam 2018 g

; h ddng v 2018
; chinh déng y chinh déng y
MOi tred'ng sdng

l(ANTAR Ngudn: Worldpanel Division | Lifestyle survey 2018 20



#2. Giam rac thai nhwa & Bao vé moéi trweé'ng @
Trach nhiém v&i cac van dé cdng dong sé phd bién hon trong nhivtng nam téi, dac biét khi moi

trwdng ngay cang kéu ciru. Diéu nay tac ddong dén nhan thirc & hanh vi ciia NTD va xu hwéng chon
lva nhirng thwong hiéu hay nha ban Ié co6 trach nhiém céng déng.

Viét Nam News. VN[BXPRESS "Mmhhub
TO p 3 Time for businesses to develop eco- Mot siéu thi & TP HCM ding 1a chudi .
friendly products boc thuwe pham Saigon Co.op to stop selling plastic
roc mt siéu thi & qua b1 aé

straws

M&i quan ngai cla ngwdi mua
sam chinh trong gia dinh

@ Vé sinh an toan

=S thwe pham

wstoeners buy
City, Saigon Co.op retafl systems will not sall plastic straws from May asp.nof
efforts to safeguard the enviroament, — VNS Fhoto

) ) ~ ~ Ngudn: Viethamnews Ngudn: Vnexpress Nguén: Bizhub
Strc khoe & Bénh tat
Get 20¢ off EG@YI 4

@ @ Méi trwéng séng Whef%;%mg 65,059,135
o= I LEL I E;

I(ANTAR Nguén: Google 21


https://vietnamnews.vn/environment/524528/time-for-businesses-to-develop-eco-friendly-products.html#6iGCoIipEm6yzZrt.97
https://vnexpress.net/kinh-doanh/mot-sieu-thi-o-tp-hcm-dung-la-chuoi-boc-thuc-pham-3902470.html?fbclid=IwAR1I2qsV7CgW7_CtrKZ8PRhKbVVNBytDtz4y7mYC5QSpD22eX5pUnB-aGvk
http://bizhub.vn/corporate-news/saigon-coop-to-stop-selling-plastic-straws_304715.html

#3. Bao bi da dang (Smart sizing) @
NTD di mua sam it di, nhwng khoi lwgng méi 1an mua nhiéu hon. Co hoi dé cung cap goi
dich vu giao hang dinh ky cho ho déi v&i nhirng hang hoéa thiét yéu.

Tan suat mua sam  Kich c& gié hang M hinh tw déng gi¥i hang theo
(%) (%) ding ky
_4% +11%

SUA TAM

»

-(% +7%
DAU GOI a
& 2 ' s & i (S}
{ | TIKISAVE
s -500 +5090 (twong tw nhw Subscribe &
NUO'C RUA CHEN Save clia Amazon)

ICANTAR Ngudn: Worldpanel Division | Household Panel | Thanh thj 4 TP chinh | FMCG khong bao gdm qua ting | Mot ndm dén thang 6 2019 so véi cung ky 22



#3. Bao bi da dang (Smart sizing)
Bén canh d6 cling can chd y dén tam quan trong cla bao bi ¢& nhd va loai bao bi tiét kiém.

% hé gia dinh & Thanh thi4 TP

2013

Nha c6 quy mo

2018

———————————————————————————————————————————————————————————————

Dang tui % Ty Ié hé mua

(MAT Q2’19 vs YA)

. . Tang trurong nguwoi mua:
Nwoc glat +6 pts vs nam truoc

6+ thanh vién

5 thanh vién
= 4 thanh vién

® 3 thanh vién

m 1-2 thanh vién

Nwdéc xa vai

nhd (<=3 thanh = Lon hon
Vién) = Nhé hon
mua kich thwdc . Nwée | . +11% luong bén
bao bi so v&i hd = Bang woc fau san vs ndm truée
binh thwdng

l(ANTAR Ngudn: Worldpanel Division | Household Panel | Thanh thj 4 TP chinh | FMCG khéng bao gém qua tang | FY2018
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#4. Phan cwc gia ca Q
DU xu hwéng chung 1a mua hang héa cao cap hon, NTD van mua song song cac phan khuc

gia khac nhau tdy nganh hang. Vi vay, danh muc hang hoa van can sy da dang dé tiép can toi
da NTD.

% nganh hang
FMCG (Q2 2018) (Q2 2018) (Q3 2018)

¥

1682 9% 145
Ngui mua nhiéu Mi géi gia cao Ngui mua nhidu Mi goi gia Ngudi mua nhidu Dau géi cao
van danh 20% chi tiéu mua cao van danh 49% chi tiéu cap van danh 22% chi tiéu
Mi gia ré & trung binh mua Nwéc mam giaré & mua Nwéc giat gia ré
trung binh

m Gia trung binh tang
= VVan gilr nguyén
= Gia trung binh giam

I(ANTAR Ngudn: Worldpanel Division | Household Panel | Thanh thi 4 TP chinh | FMCG khéng bao gdm qua ting | FY2018 24



#4. Phan cwce gia ca (Price polarization) Q
DU & phan khiic gia nao, cac nhan hang van cé thé can nhac mét s6 don bay tang trwéng
nhw sau:

Co hdi cho nhan hang phan khac gia re: Co héi cho nhan hang phan khic 14 cao cap:

Kich c& bao bi I&n Bao bi vira phai c6 mlrc gia dé mua

C6 thanh phan hay céng

Thém giéa tri dinh dwdng,
nang wu viét, khac biét

thanh phan tw nhién...

Lam tlr nguyén liéu sach,
thién nhién

Pau tw hinh anh,
bao bi cao cap hon

ICANTAR 25



#5. San pham méi
NTD ngay cang mong mudn cé nhiéu sdn pham méi mé, da dang phuc vu cudc séng hon

“Téi lubn muodn bat kip nhirng xu
hwéng moi nhat/ mua nhirng kiéu
méi nhat.”

“T6i muén thdy nhiéu sén pham
mé&i hon nira dé lam cubc song cua
minh thoai mai hon/ de chiu hon.”

=

%ngudi mua sam
déng y

2013

2018

I(ANTAR Nguén: Worldpanel Division | Household Panel | Thanh thj 4 TP chinh | Lifestyle Survey 26



#6. Tinh tién loi -
Phu ni tham gia Iwc lwong lao dong ngay cang nhiéu, khien ho tim kiém nhirng “tro' thd” gidp
ho tiét kiém thoi gian trong viéc cham séc nha cura.

__________________________________________________________________________________________________________________

% HO6 gia dinh s& hiru may giat
2017 so v&i 2012

Robot lau quét nha

%NGUOl MUA SAM theo tim kiém trén google

| ! | !
PONG Y : ! i
: I Thanh thi 4 TP Néng thon ' [} |
: ll FFTY) L @ l
| 87% 42% | . |
| I - |
i (+13pts) (+30pts) Loy T = :
l ' L 2016 2018 ;
68 e

% HO gia dinh s& hiru may hut bui
2018 so véi 2015

Xit riva bé mat

.' 8/10 nguwoi mua SP tay riva bé mat
@@ chon dang Xit

Nwéc giat
Cwr 2 hg gia dinh thi
c6 1 hé mua Nuwéc giat

Thanh thi 4 TP

D o
. (+3.5pts)

. e e e o — — — — — — — — — — ————————— e e o i — — — — — — —————————————————————————

“T6i muén c6 thém nhirng san

pham/dich vu cé thé giup viéc

don dep nha ctra nhanh chéng
va don gian hon.”

T e e e o E—
e - —

I(ANTAR Nguén: Worldpanel Division | Household Panel | Thanh thi 4 TP chinh | FMCG khéng bao gdm qua tang 27



#6. Tinh tién loi Y
Trong viéc nau nwdng cho gia dinh, cac thwe pham tién loi cling ngay cang dwoc wa chudng.

e

TU LANH LO VI SONG %Gia tri ting trwéng

% Hé gia dinh s& hiru % Hé gia dinh sé& hiru SO v&i nam trwéc
2017 so véi 2012 2017 so voi 2012
Thanh thj Noéng Thanh thi Noéng
4TP thon 5 4TP thon Gia vi ché bién san
0 0
97 % 5% SSS ﬂ E 44, S%
(+11pts) (+20pts) (+7ts)  (+4pts)

Ngii coc an sang

Thwc pham nau san hay so ché san

n ig = g
o y h
~ A " w
4 : b 4.—" 4 N 1 4
. \ C

Mi ly/ t&/ hop

,_______________________________________________

I(ANTAR Nguén: Worldpanel Division | Household Panel | Thanh thi 4 TP chinh | FMCG khéng bao gdm qua tang 28



#7. Mua sam da kénh

Tan suat NTD di mua sam FMCG gidm dan qua cac nam du chi tiéu cho méi lan mua c6 téng
lén. Khdéng nhirng vay ho con c6 xu huwdng di mua & nhiéu loai ctra hang khac nhau dé mua
sam dung noi dung san pham.

165 -

160 -

155 A

150 -

145 -

140 -

135 A

130 -

125 -

120

Thi trwdng FMCG

«===Tan suat mua (chuyén)
e Chi ti€u/chuyén

FY FY FY FY MAT
2015 2016 2017 2018 Q219

ICANTAR

- 130

- 125

- 120

- 115

- 110

- 105

- 100

- 95

- 90

- 85

80

S6 lwong kénh mua sam FMCG/ hé gia dinh

FY 2016

FY 2018

% Hb gia dinh

u > 10 loai kénh

® 9-10 loai kénh

= 7-8 loai kénh

u 5-6 loai kénh

= 3-4 loai kénh

Duw¢i 3 loai kénh

Nguén: Worldpanel Division | Urban Household Panel | 4 thanh phé chinh | FMCG khéng bao gébm qua tang

29



#7. Mua sam da kénh -

Céac kénh ma&i ndi nhw siéu thi nhd, ctra hang tién loi, clra hang chuyén nhanh va thwong mai
dién tr la nhirng kénh mua sam dang thu hat nhiéu NTD hién nay, déng gop dang ké cho tang
trwdng FMCG.

% Gid tri thi phan % doéng gop vao tang trwéng FMCG

16%

Thi phan

mKénh tap héa

m Sjéu thi/Pai siéu thi

66%

Gia tri
tang thém

m Cho truyén théng

® Clra hang
chuyén doanh
m Siéu thi nho/
Ctlra hang tién loi
® Thwong mai dién tor

m Kénh tryc tiép

Ban Ié khac

KANTAR Nguén: Worldpanel Division | Urban Household Panel | 4 thanh phé chinh | FMCG khong bao gém qua ting | M6t ndm két thic vao thang 6 2019 30



#7. Mua sam da kénh

AT

M6t s6 hinh thirc mua sdm méi cé thé thinh hanh va phé bién hon trong thoi gian téi.

Thwong mai trén

4° mang xa hoi

Filo

Zalo

Zalo khéng chi la mét ng
dung nhan tin hay mang xa
hoi thong thwdng, ma con dan
dinh hinh mét cach thirc mua
sam mdi twong tw Wechat
cia Trung Qubc, mét dang
“Social commerce” cho phép
ngwdi ding c6 thé mua sdm
thanh toan dwéi nhiéu hinh
thirc, k& ca tién mat hodc qua
vi dién t&r nhw ZaloPay.

Coéng nghé so

kénh tap hda

Tap H6a BB

V&i mé hinh méi Tap hbéa BB,
nguoi tiéu dung co thé mua bat
ky s&n phdm nao ngay tiém tap
hdéa gan nha c6 trong mang
lwéi cha BB. Chua ctra hang c6
thé dang ky mang luvéi BB dé
dang qua wng dung di déng va
ban hang ma khéng can truwng
bay hay lwu kho. Li€éu mé hinh
nay co thanh céng nhw Alibaba
da lam tai TQ hay khong?
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Mua sam twong

tac trwc tiép

Live stream, live stories

Live stream, live stories
cling dang la nhirng hinh
thirc mua sém méi noi
lén gan day nh& sw phét
trién cla cac nén tang
mang mang xa héi nhw
Facebook hay Instagram.

Ctra hang khéng

ngwei phuc vu

Toromart

La cra hang tién loi
khéng ngudi ban dau tién
¢ Viét Nam. Bwoc trang
bi khu vwc &n ubng tai
chd, v&i hinh thirc trang
tri hién dai va bat mat.
Ngwdi tiéu dung chon
san phdm qua (rng dung
trén dién thoai, sau do
quét ma QR tir vi Toro dé
thanh toan.
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Xu hwong #1 #2 #3
“99 dung Thwc Giam nhuwa Bao bi
chinh trong pham lanh & Bao vé da dang
twong lal manh moi trwé'ng
#6 #7
Tinh Mua sam
tién lovi da kénh

:
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Tim hiéu thém

Cap nhat thong tin thi trwong tai: Pé& c6 céai nhin can canh hon vé cac co hdi tang trwdng

trong thi trwrdng FMCG, vui long lién hé véi bé phan Dich vu
R wwwantarworldpanel.comivn khach hang ctia Worldpanel hoac email v& dia chi:

o facebook.com/KWPVN/ HuyHoang.Nguyen@Xkantar.com

@ linkedin.com/company/kantar-worldpanel
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