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HIGH-SUSTAINABILITY COMPANIES PERFORM BETTER

Sustainability creates value
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DATA: TURNING A PROFIT WHILE DOING GOOD. BROOKINGS INSTITUTION, 2014
CORPORATE SUSTAINABILITY: FIRST EVIDENCE ON MATERIALITY. HARVARD BUSINESS SCHOOL, 2015



Raised ambition in policy on

sustainable business
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THE WORLD'S FIRST FULLY RENEWABLE BEVERAGE CARTON

Tetra Pak

Bio-based
cap and neck
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CREDITS: TETRA PAK



LOCAL WASTE - LOCAL FUELS - LOCAL TRANSPORT SOLUTIONS IN INDIA

Scania




LEVERAGING 55 BN USD PURCHASE POWER TO IMPROVE LABOUR CONDITIONS

Swedish public sector




A GLOBAL PLANET AND PEOPLE POSITIVE BUSINESS ST

IKEA
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EUR 34.1

BILLION TOTAL
RETAIL SALES FY17

(32.9 BN IN FY16)* CO-WORKERS
Total retail sales translated Retail: 134,400
into Euro mcreased by 3.5%. Dlstrlbutmn 9,100

CORPORATE
INCOME TAX
Corporate income tax amounted
to EUR @.8 hillion globally, which
equals an effective corporate tax
rate of 24.9%  (21.6% in FY16).

ricludi

BILLION TOTAL
FOOD TURNOVER
Total food turnover within
our restaurants, bistros,

LED BULBS SOLD OFFER 5CLAR
If each bulbreplaced an ENERGY SYSTEMS
PRODUCTS ACROSS incandesgent bulb, they cauld save TO CUSTOMERS
SKEA BRODUCTS Our most loyal customers are THE IKEA RANGE enough energy to power Our home solar offer
COMES FROM MORE orkers are membors of IKEA - and every year the 750 000 hauseholds for a year. was launched in Poland and
SUSTAINABLE if our FAMILY. Mors than IKEA range is renewed i Belgium in FY17, enabling

1;5&“@52 : o il 30,000 new members W'Zt f;g%p;?gg:zt?y even more people to tum.
{ join every day! 3 5

1000/0 OF

COTTON USED FOR

MILLION IKEA
FAMILY MEMBERS

FEMALE MANAGERS
Today, mare than ha{fof

! Cornparison FYL7-FY16 reprasents retail sales. Before FY17 sdes vdumes dsaincluded sdes from supply chain and production corrpanies. 4This number has changed for FY17 due to new management structure,
Since 1 Septerrber 2017 these ertities are not a part of IKEA Group, which makes a corrparison to previous years not spplicable.
#Includes cotton grown to the Better Cotton Standard; by farmers working towards Better Cotton; recycled catton and more sustainable cotton

fromthe USA (such as the's3 Cotton Program’).




