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" BAN DA SAN SANG CHO IVIOT
TUONG LAI KY THUAT SO?

HANH VI NGUOI TIEU DUNG TRONG THOI DAI KY THUAT SO
& TUONG LAI CUA MUA SAM TRUC TUYEN
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1)) 3D PRINTING .
@m) AUTONOMOUS CARS

o BIG DATA/APIS/PREDICTIVE ANALYTICS
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X DRONE DELIVERY
& ENERGY
AOW . FOOD STRESS
# GENY
i HEALTH & WELLNESS/FUNCTIONAL & PERFORMANCE FOODS
§/l PERSONAL DEVICES/THE INTERNET OF THINGS
POLLUTION
W PREMIUMISATION
SOCIAL RESPONSIBILITY

GE VIRTUAL & AUGMENTED REALITY

OVER DECADES -
BROAD & SLOW
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ASEAN SECONDARY CITIES

THAY DOI DANG DIEN RA
SNSRI RAT MANH ME

K |2 DEMOGRAPHIC SPREAD

& INFRASTRUCTURE INVESTMENT

a MIDDLE INCOME EMERGENCE

é POPULATION GROWTH



== MUC DO SAN SANG CUA CAC NHA LANH DAO
TRUOC SU THAY bOI

DA CHUAN B ) TU’ TlN
KHONG CO Y KIEN KHONfS CO Y KIEN
KHONG TU TIN

CHUA CHUAN B \
D3 chuan bj @ 19%
)

cho tuong lai N
34%

Kha nang dé phat
hién ra nhitng dau
hiéu thay doi tur

som - 439

48%

KHAC BIET MANH ME
KHONG CO Y KIEN

T KHAC BIET .
7%

M6 hinh kinh doanh 76% t

da thay doi




Chung toi khéng lam diéu gi sai,nhung
bang cach nao do, chung t6i d3 thua

GIAM DOC PIEU HANH, NOKIA
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' AC TINH NHAN KHAU HOC TAI VIET NAM
HIEN TAI VA TUONG LA

Tré hon, Gia va nang dong hon, Giau cé hon

THE HE DAN SO LON TUGI** TANG LOP
MILLENNIALS* NANG DONG & LAC QUAN TRUNG LUU
30% 20% 33 TRIEU
tong dén sé dén nédm 2020 dén nédm 2020

; (*): 1o nhi*ng ngudi c6 dé tudi: 18-34 trong ndm 2015; (**): I& nhitng ngudi cé do tudi: 50-69 trong ndm 2020



NTD VAN LAC QUAN VE TUONG LA

Viét Nam dirng thr 5 toan cau vé mic doé lac quan cla NTD

A

Xép Thay déi so
hang voi Q4’15

CHI SO NIEM TIN NTD VIET NAM

Qubc gia

112

An Do

[y

105

104 Philippines
Indonesia
Hoa Ky
Viét Nam
Trung Quéc
Pan Mach
Thai Lan

A Rap xé Ut

O 00 N O U b W N

Pakistan

Q12015 Q22015 Q32015 Q42015 Q12016

Ngudn: Bdo cdo Chisé Niém Tin NTD — Q4’15
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' NTD VIET DANG TIM I<|E|\/I NHUNG SP TOT CHO SUC KHOE
CHAT LUONG CAO VA DANG TIN CAY
Va ho san sang chi tra tién cho nhirng SP d6
“SUYC KHOE” - MOI QUAN TAM LON NHAT XUNG DANG “DONG TIEN BAT GAO”
| |
i"%'é"d"N'"e'J&Tx’ﬁh’??'sﬁ'u"'c'"K'QBE?'"L}&"M&'&DZ\N'; 89% """"""""""""""""""" |

TAM LON NHAT & LON THU HAl — Q4’15 ae m s ) x
NTD Viéet san sang TRA NHIEU
—-® HON cho cac SP cé quang cdo

Murc TB clia DNA 19

viet Nam 34 | 13 ¢6 |gi cho SUC KHOE
Philippines 21 § |
Singapore 18 o 0]
Théi Lan 15 g i /3% ,
Indonesia 13 san sang tra nhiéu hon cho cac |
Malaysia 9 | ' SP c6 CHAT LUONG CAO HON

0
48Y% | | 48% .
' 0 NTD Viét mua SP ché bién sdnvi |
NGU‘OI VIET XEM VIEC i ccyéu té dugc quangcdola
’ ' “KHOE MANH VA CO THAN HINH DEP”| e (O LOICHOSUCKHOE” &

@ e 2 bs N N N
" LA KHAT KHAO LON NHAT CHO TUONG LAl SAN XUAT HOAN TOAN TU
= NGUYEN LIEU TU NHIEN”

________________________________________________________________________

Ngudn: Khao sat vé Kénh ban hang truyén théng — Q4/2015; Bao cdo Cac chién lugc cho thi trudng ban 18 2016, Bdo cdo vé 16i séng 2015



NGUO! VIET DOI HOI NHIEU HON NH'NG NHU
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CAU THIET YEU CO BAN
Nhung tiét kiém van 13 théi quen kho bd
30 1 SU DUNG KHOAN TIEN NHAN ROl
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X Jd P PIF PP
—Tié'tkiém

——Mua SP/céng nghé mdi
——Mua quan 4o mdi
——Holidays/vacations

CAC NGANH HANG KHONG PHAI
FMCG TANG TRUONG NHANH

Smartphone ‘
B reho ’
@ Cac SP

gia dung chinh
x Du lich néi dia ‘

H1'15 vs.
mot nam
trudc

YTD 10/15

H1'15 vs.

mot nam
trudc

YTD 10/15

12



~ SMARTPHONE LA NHU CAU CO BAN MO

Mc d6 s& hitu smartphone trong sd nhitng ngudi st dung
DTDD tai Viét Nam theo khu vuc | Thanh thivs Nong thon

ngudi st dung smartphone & khu
vuec thanh thi cé thuc hién cac hoat
déng lién quan dén mua sam
online trén BTDD

+22 dlém trong 2 ndm

Mtrc tdng cua ty 1é siz dung smartphone

Ngudn: Nielsen Smartphone Insights 2015; Thanh thi = 5 thanh phd chinh; Néng thon = Thanh Héa, Phii Tho, Hué, Nghé An, Ddng Nai, Kién Giang
Ngudn: Bdo céo Nielsen Cross Platform Study 2015
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4 XU HUONG NGUOI TIEU DUNG CHINH

~ CODUTIEM LUC MUA SAM LUON NHU CAU
CHO VIEC MUA VI BAN “DI CHUYEN” DUOCKET
SAM THAN TOI NOI VO

THE GIOI

14




NGUOI VIET DANH BA NGAY LAM VIEC
DE ONLINE MOI TUAN

THOI GIAN ONLINE TRUNG BINH HANG TUAN

Com' TN AN N~

@ o B T %
SINGAPORE PHILIPPINES VIET NAM HONG KONG MALAYSIA
25.9 24.7 24.7 24.4 24.2
T T T
AN DO DAI LOAN INDONESIA THAI LAN
24.1 23.0 20.3 19.5

Ngudn: Bao cdo Cross-Platform Insights 2015/2016, Nielsen Viét Nam thuc hién
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NGUOI VIET YEU THICH SU DUNG HAI THIET Bl
CUNG LUC (DUAL-SCREENING)

9 TREN 10

NGUOI VIET THUONG
XUYEN SU DUNG TV VA
CAC THIET BI KET NOI
CUNG MOT THOI DIEM

Ngudn: Bao cdo Cross-Platform Insights 2015/2016, Nielsen Viét Nam thuc hién
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NHIEU THIET BI HON = HANH VI THAY DOI NHIEU HON

_

SMARTPHONE TRUYEN HINH LAPTOP  MAYTINH  SMARTTV MAY TINH
CAP DE BAN BANG

HIENDANG  91% 79% 78% 75% 49% 43%
SO HOU

Ngudn: Bao cdo Cross-Platform Insights 2015/2016, Nielsen Viét Nam thuc hién 17
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TV VAN LA PHUONG TIEN TRUYEN TUY NHIEN, CAC NEN TANG THAY
THONG PHO BIEN CUANGUOIVIET | THE DANG PHAT TRIEN MANH

HON 7 TREN 10 NGU'QI TIEU DUNG GAN BA PHAN TU NGUOI VIET XEM
TRUC TUYEN TIEP NHAN THONG ~ PHIM ANH VA CAC CHUONG TRINH TV
TIN QUA TV TRUYEN THONG BANG CAC NEN TANG TRUC TUYEN

NHU VIDEO-ON-DEMAND

- Ngubdn: Bdo céo Cross-Platform Insights 2015/2016, Nielsen Viét Nam thuc hién 18
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~ VIDEO-ON-DEMAND NGAY CANG BUJC SU DUNG
PHO BIEN BEN CANH TV TRUYEN THONG

HAU HET NGUOI VIET SU DUNG CAC CAC THE LOAI VOD BUQC
THIET Bl KET NOI BE XEM VOD XEM NHIEU NHAT

________________________________________________________________________________________

97%
PHIM ANH

90%
CHUONG TRINH
GIAI TRI

89% ,
BAN TIN THOI SU

48% .
CHUONG TRINH
CA NHAC

55% 34%

Ngudn: Bao cdo Cross-Platform Insights 2015/2016, Nielsen Viét Nam thuc hién 19



9 TREN 10 0006 o
NGUOI DUNG Y Y Y VYO

INTERNET O VIET NAM
O 0000

XEM VIDEO TRUC

TUYEN MOI TUAN - 1 T I

TOP 3 THIET Bl DUOC SU DUNG BE XEM VIDEO TRUC TUYEN

62%
DIEN THOAI
THONG MINH

58% ‘ 18%
MAY TiNH MAY TINH
BAN/LAPTOP BANG




'NOI DUNG MA NGUOI DUNG INTERNET O VIET NAM
XEM TREN VIDEO TRUC TUYEN

97% 87%
PHIM ANH CHUONG TRINH CA NHAC
gg 90% »@x 84%

CHUONG TRINH GIAI TRi an PHIM TRUYEN HINH NUGC NGOA

S 83%
CHUONG TRINH THOI SU

......... CHUONG TRINH THOI SU

--------------------- TU CAC KENH TV TRONG NUGC TU CAC KENH TV NUGC NGOAI

z
5

prie

Ngudn: Bdo cdo Nielsen Cross-Platform Insights tai thi trudng Viét Nam, 2015/2016
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AN UNCOMMON SENSE OF THE CONSUMER™ .

TUONG LAI CUA
MUA SAM TRU'C TUYEN




NGUOI TIEU DUNG TOAN CAU NOI
RANG HO BDAT HANG TAP HOA
TRU'C TUYEN

SAN SANG LAM DIEU NAY TRONG
TUONG LAl

Ngudn: Nielsen — The Future of Grocery Study in 2014
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—E-COMMERCE LA NHAN TO QUAN TRONG TRONG
NGANH BAN LE... DAN DAU BOI THI TRUONG CHAU A

2015 vs 2014

23.9 ngan ty USD, !
+6.4% i

TONG DOANH SO
BAN LE

pAcmy (+12) cHAuAu (+10) crau 4 (+30)

VIET NAM (+30)

1.8 ngan ty USD
~6.7% cla Tong
Doanh s Ban |&

@MERCE NAMMY (+12) cHau pHI (+17) /

Ngudn: eMarketer & VECITA (+5) ty |é tdng trwdng gid tri theo tirng nam (%) 24

rietary.

Copyright ©2012 The Nielsen Company. Confidential and propi



MUA SAM HANG TIEU DUNG NHANH TRUC TUYEN
LA THUC TE DANG DIEN RA TRONG KHU VUC

DAN DAU BOI HAN QUOC VA TRUNG QUOC

HAN QuOC

TRUNG QUOC

SINGAPORE

THAI LAN “
y

' £

g * Ngudn: déng gép clia e-commerce trong FMCG Udc tinh bdi Nielsen
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TIEM NANG KET HOP MUA SAM TRUC TUYEN V&I SU
TIEN LOI CON RAT LON

|n| % dong y rang mua sam % lén k& hoach mua sam thyc pham
trén mang rat tién loi va d6 udng truc tuyén trong vong 6
thang toi

ASIA PACIFIC -
CHINA _
KOREA -

TAIWAN -

PHILIPPINES l6

THAILAND .6
VIETNAM .-
INDONESIA '6

e

$}$ Nguoén: Nielsen Global E-commerce study in 2014 26




| MUC PO SU DUNG
......... INTERNET )
(TY LE THEO DAN SO)

..........

puUcC

BRAZIL

53

TRUNG

MEXICO Qudc AN DO
94
41 48 19

NGUOI VIET LA NHO'NG NGUOI TIEU DUNG
/15|EU KET Nél”

MUC DO SUDUNG DIEN THOAI
VA MUC DO TRUY CAP INTERNET O MOT SO QUOC GIA

MUC PO SU DUNG
DIEN THOAI DI PONG
(TINH TREN 100 NGU'OI)

VIET NAM

48

THOI GIAN TRUY CAP TRUC TUYEN TRUNG BINH MOI TUAN

Ngudn: CIA World Factbook; Nielsen: Cross Platform Insights 2016
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NHU CAU TRUGC KHI DEN
CUA HANG

NHONG LAN MUA HANG CUA NTD DA TUNG DON GIAN
VA IT CHIU NHONG TAC DPONG TU SU DANH GIA CUA
KHACH HANG KHAC

KHI DEN MUA SAM SU TRUNG HANH
CUA HANG

29



NHUNG SU DON GIAN DO DA KHONG CON NUA ...

Digital TV
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rietary.

NHU CAU TRUGC KHI DEN KHIDEN MUA SAM SU TRUNG
’ CUA HANG CUA HANG THANH

Két nbi s
Trdi nghiém

Copyright ©2012 The Nielsen Company. Confidential and propi
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SU KET NOI DANG THUC DAY TANG TRUONG
TRONG NGANH BAN LE DIEN TU

‘ 25% NTD dd mua sém hang tap héa truc tuyén

Hon 1.000.000.000

NTD toan cau sGn sang mua sdm hang tap héa truc tuyén




SE XEM SAN PHAM SE MUA SAN PHA’M
TRUC TUYEN TRUC TUYEN

=

0
5-9%

MILLEMNIALS
(21-34)

49-59% 52-63%

25-30%

Nguon: Nielsen Global E-commerce study in 2014
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CAC LOAI SAN PHAM MA NTD VIET MUA TRUC TUYEN

o ThoiTrang — 64

----------------- ® Sach/SP Am nhac/Vén phongphdim [ s
* Dulich [ 47
#M§j phdm / SP Chdm séc ca nhan [ 10

* Hanggiadung [ 40

e SPCNTT & DTDD [ 10

e SPtrang tri & noithat [ 29

o Vé chuong trinh su kién _ 28

e SPchoembé&tréeem [ 26

-8 Dich vy giao hang tan noi cda nha hang — 26

Source: Nielsen Global Survey Connected Commerce, Q1 2017 33
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LOAI SAN PHAM NTD MUA TRUC TUYEN THUONG XUYEN HON,
MUA TAI CA HANG THUONG XUYEN HON HAY MUA TRUC
TUYEN VA TAI CUA HANG CUNG TAN SO

® Mua truc tuyén thudng xuyén hon B Mua truc tuyén va tai clra hang clng tan sb

m Mua tai cra hang thuong xuyén hon

o SP Chdm Séc Ca Nhan / M§ Pham (n=200)

° CNTT/DTDD (n=203)

e Sach/Nhac/VP Phdm (n=253)

--o DV Giao Hang Tan Noi ctia Nha Hang (n=133)

Vé su kién (n=137)

SP Trd Choi Video (n=116)

® Du Lich (n=242)

0% 20% 40% 60% 80% 100%

Source: Nielsen Global Survey Connected Commerce, Q1 2017
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Ti LE XEM/ MUA HANG DONG NHAT

HOTEL EVENT TICKETS

EM NHIEU HON MUA HANG

ELECTRONIC EQUIPMENT OBILE PHONE JTER HARDWARE

Nguon: Nielsen Global E-commerce study in 2014



NGHIEN
MUA SAM

TIET

KIEM

Mua sam truc

P . Mua s3m tryc tuyén vui
tuyén tién lgi ; v

Téi quan ly danh muc hang can
mua thong qua tng dung trén

Ti thich nhan thong bao tir dién thoai cha nha ban |1& hoac

nha ban |é

T6i danh thoi gian dang ké
nghién clru théng tin sdn pham
trén mang trudc khi mua

Téi tham khao théng tin
; B

T6i thuwdng xuyén xem san trén mang ><§ hoi dé quyét
phdm trén mang trwéc khi dinh mua sam
dén clra hang mua ching

Toi thich doc danh gia cta san
pham trudc khi mua

NGHIEN
clu

T6i thuwong kiém tra cac san pham & clra
hang trwdc khi mua chdng trén mang

Uu d3i trén mang thuong tét

R hon trong clra han
Toi thuong mua duoc g g

hang gia tét trén mang
Toi dung céc ing dung giam gia
hodc trang web giam gia khi
hoach dinh ké hoach mua sam
T6i dang ky nhan t
vé giam gia
- Toi dung cac tng dung giam gid khi dang
mua sdm trong clra tiém

Téi khéng tin twdng cung cap . T6i khong thich mua sdm
ng tin thé tin dung trén mang trén mang vi phi giao hang

DA
NGHI

Céc trang web mua sam that \ T6i chura tirng nght dén mua sdm
khé hiéu trén mang

Ngudn: Nielsen Global E-commerce study in 2014
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DAM BAO NGUQI TIEU DUNG GAN BO MAT THIET VOI MO
TRUONG TRUC TUYEN, CUNG CO NIEM TIN VA CAI THIEN TRAI
NGHIEM MUA SAM TRU'C TUYEN

v Poc danh gia san pham trwdc khi mua sam
v" Mua sam tryc tuyén tién lgi va vui
v" Tham khao mang xa hoi dé dua ra quyét dinh mua sam

v" NTD khéng tin tu’o‘ng cung cap thong tin thé tin dung trén manh

v NTD khdng mua sdm tryc tuyén vi chi phi giao hang
v NTD cho rang cac trang web mua sam that khé hiéu

Ngudn: Nielsen Global E-commerce study in 2014
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CHO MOT TUONG LAl

HANH CONG

Sang Tao, Ddi méi & Bot pha

“TUONG LAI BAT DAU TU HOM NAY,

KHONG PHAI NGAY MAI”
(Pope John Paul Il)
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