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) miceniite - Digital Marketing

“Digital Marketing la thwec hién cac
hoat ddng marketing bang cach st

dung cac cong nghé so.”

“Thwc hién cac hoat dong str dung cac trng
dung céng nghé so, thong qua Internet, cac
mang truyén théng va cac phwong tién dién
tte, dwa trén dir liéu so vé dic diém va hanh
vi cta khach hang dé két ndi, twong tac, thau
hiéu va théa man nhirng nhu cau cta KH."
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2Ll THUGNG HIEU VA CANH TRANH Marketing s6 phét trién nhanh chc')ng

TAWFIK JELASSI

“10 nam qua Marketing da thay déi nhieu
hon ca 90 nam trwdéc. Chu yéu la do STRATEGIESFOREBUSINESS

Creating value through electronic and

Marketing s06. Cac doanh nghiép sé [ =

khong ton tai néu khéng ap dung thanh
cdng marketing s6”.

Hau hét cac chuyén gia marketing cho
rang marketing thay déi trong 2 nam qua
nhiéu hon trong 50 nam.

(Adobe, 2013)
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09 i witw ok can e MO hinh hanh vi ngudi tiéu dung mai
2014

Hanh doéng

iewers >>> 10K Visitors >>> 100 Customers >>> 10 Promoters
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230E1P6 GLOBAL DIGITAL SNAPSHOT

& SNAPSHOT OF THE WORLD S KEY DICITAL STATESTICAL INDHZATORS

TOTAL ACTIVE ACTIVE SOCIAL UNIQUE ACTIVE MOBILE
POPULATION INTERMET USERS MEDIA USERS MOBILE USERS SOCIAL USERS

448 3.630 2.671 L4.779 2.438

BILLION BILLION BILLION BILLION BILLION

URBANISATION: 4%  PENETRATION: 49%  PENETRATION: 36%  PENETRATION: 64%  PENETRATION: 33%

damatars; InternatWardState, [TU, Cl&; Fecebook, Tencent, LINE, Kakoa, Livelmsmetog; GEMA Intelligence @mrﬂlufﬂl « F



DIGITAL IN ASIA-PACIFIC

o Sl SHGT OF THE RECGESH"S EEY DhleiTal STATETRSAL RDEATORS

TOTAL ACTIVE ACTIVE SOCIAL WMOBILE ACTIVE MOBILE
POPULATION IMTERMET USERS REDIA LSERS CONKNECTIONS SOCIAL USERS

Weowe E

4.116 1.825 1.428 3.860 1.358

BILLION BILLION BILLION BILLION BILLION

UREANESATICN: 4% PEMETRATION: 44 PENETEATHIN: 35%  we POPULATION: S4%  PENETRETION: 33%

Bookl - Ssoeee UL v AT isiE, U, O Fasiesk, Tarsns IMG Kabes; COMS WeaslCparca EERTEEETT TIEE RN T |



DIGITAL IN VIETNAM *

A SNARSHOT OF THE COUNTRY'S KEY DIGITAL STATISTICAL INDICATOR S

TOTAL ACTIVE ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIA USERS CONNECTIONS SOCIAL USERS

93.9 15 L1LO0.0 143.0 34.0
MILLION  MILLION MILLION  MILLION  MILLION

URBANISATION: 3%% PENETRATION: 53% PENETRATION: 43%  ws. PORPULATION: 152%  PENETRATION: 36%
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Pl DIGITAL GROWTH TRENDS -

GROWTH TRENDS FOR THE COUNTRY'S KEY DIGI TAL STATISTICAL INDICATORS

GROWTH IN THE GROWTH IN THE GROWTH IN THE GROWTH IN THE
NUMBER OF ACTIVE NUMBER OF ACTIVE NUMBER OF MOBILE NUMBER OF ACTIVE
INTERNET USERS SOCIAL MEDIA USERS SUBSCRIPTIONS MOBILE SOCIAL USERS

+21% +33% +11% +31%

SINCE MARCH 2015 SINCE MARCH 2015 SINCE MARCH 2015 SINCE MARCH 2018

e
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FACEBOOK USER PROFILE

DETAIL OF FACEBOOX USERS BY AGE GROUR AND GENDER, IN MILLONS L

AGE TOTAL FEMALE MALE

TOTAL 40,000,000 %6% 4%
13-17 17% 8% 9%
18-24 % e 16% 18%
B-3 B2% sotiat Wi 18%
32-44 % 3 &%
45~ 54 Y% 2% 2%
8544 1.7% 08% 09%
454+ 0.7% 0.2% 05%
20
mE L
- - ———
13- 17 18 - 24 25 - 34 35 -4y U5 - B4 b5 - 64 65+
YEARS OLD YEARSOLD YEARS OLD YEARS OLD YEARS OLD YEARS OLD YEARSOLD
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VIETNAM MOBILE DEVICE OVERVIEW #mobiledevice

Android

JB
KitKat
Lollipop
Others
ICS

B iPhone
iPad
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VIETNAM'S MESSAGING APP BATTLE #mobilesocial

TOP MESSAGING APPS IN VIETNAM TOP MESSAGING APPS ACTIVITIES IN VIETNAM

F"C“’°°“_ e
MESSENGER Text messaging 82% 79% 80% 73% 80%
m Send photos 57% 57% 62% 56% 58%
Phone calls 53% 59% 59% 51% 56%
o | videocal A% am 3% 4% 40%
Voice messaging 25% 24% 17% 16% 23%
i Share feelings 21% 22% 2% 21% 22%
s m  Read news 19% 22% 21% 27% 21%
Share updates about friends, relative ~ 19% 20% 25% 17% 20%
TANGO m Chatrooms 18% 15% 15% 6% 16%
What videos 12% 15% 13% 18% 14%
WECHAT Find friends/make friends 14% 13% 13% 11% 13%
Online shopping 10% 10% 14% 11% 11%
warssee () = W o % m %
KAKAOTALK ﬂ A % of respondents in each group
Note: n=1,200; via smartphone; respondents chose top 3
OTHER ﬂ

*Local messaging app Zalo claims to have 60 million worldwide users in Sep 2016 Source: DI Marketing
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THE RISE OF VIDEO LIVE-STREAMING

WHAT |5 THE MOST POPULAR STREAMING CONTENT IN VIETMAM?

L

?.‘
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Funnyfemtertaining videos
.

Braaking mews stories

Music concertsievents

Video broad cast by your friends family

L A Y1 RS L RSN TR TRy IR R TR 0 10 0% 1)

Heorts events

Educational s tallsNec turas

¥ideos broadcast by brands/companies

Vidaos broadcast by calabritiag

Vida os broadcast by vioggers (viedeo bloggers)
I

U S

Vida os broadcast from mights out/parties
-

53%

M

I

25

2 %

26%

22%

15%

'I-|.-

L

Mobile audiences for video streaming
are growing exponentially. The conver-
gence of video and miobile, which
whean married with local meadia con-
tent and efficient streaming, will reap
huge rewards. The next technology
race for active users of mobile native
applications in Vietnam will be the
streaming of online video to mobile

smartphones,
TOP LIVE-STREAM APPS
Youtube Facebook Bigo live
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e v wewnmnn - S chuyén dich ctia Marketing s6

“Cac hoat déng Marketing s6 dworc thwe hién phoi hop
tréen moi kénh (multi-channel, cross-channel, omni-
channel) dé hé tro toan dién va toéi da cho hoat dong
kinh doanh nham cung cap céac gia tri va théa man céac
nhu cau hién hiru va twong lai ciia moi KH.”

@ @@@ @@@

One Channel Multi-Channel Cross-Channel Omni-Channel
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)il THUGNG HIEU VA CANH TRANH Trai nghiém 56 da kénh

Integrated Planning:

Multi-channel . Content
Analytics B Marketing

DIGITAL
Email | EXPERIENCES: =
SEO:

marketing - : :
Marketing G Desktop, Mobile, Organic

Automation TN In-Store Search

Social media Paldsearch
marketing Adwords
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Jll wiswerw e CONG cy Marketing s6 tdng nhanh

Marveneg Techooiogy Landicage . Marieting Technoiogy Landscape P
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) ieninem i iie Xu hudng Marketing sb 2017

- Bung n6 dién thoai théng minh (skyrocketing smartphone)

- Tri tué nhan tao, tro' ly ao twong tac vai ngwoi dung

- Marketing Clouds: Tw dong hoa Marketing, quang cao tu dong

- Dv liéu 1&n: Nén tang dit liéu khach hang va phan tich du dodn

- T6i wu hda da kénh, chéo kénh, hop kénh

- NOi dung dugc ndng cip: sang tao y tudng va ngit canh tiép can
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D) e wés vk canriann - CAC €ONg cu Marketing s6 dugc (rng dung

- Quang cao truc tuyén: Google Adwords, Facebook Ads,
Remarketing, Display Ads

- Marketing di dong: Location-based, in App-Ads
- Marketing tam gan: Wifi Marketing, Digital OOH (NFC, QR)
- Marketing ndi dung: Y twéng, ngit canh, toc do,

- Marketing dia diém: Ban d6 sé (Google map, Céccdc,
Facebook)

- Cac irng dung thiét ké khéng gian ao 3D, mé phdng, thuc té
ao
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Cam on
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